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▶ (China) China launched its first self-developed bullet train 'Fuxing Hao'.
           Hainan Ring High-Speed Railway realizes “three hours’ distance economy” of the island.  ▶ (Japan) Trenders(トレンダ-ズ), Japanese market research firm, released survey results on 

the female SNS users who only “read” SNS postings. 
          Jalan.Net announced top ten popular tourist destinations in 2017 Summer.▶ (Southeast Asia, Western countries) Singaporean LLC Scoot Air launched its first European route.
          Vietnam leads the travel markets in the summer high season.
          (The U.S.) Security check before boarding air planes will be intensified for 

passengers toward America.▶ (Tourism statistics) In June, the number of Korean tourists visiting Jeju decreased from 
last month, but the number increased from last year.

          The number of Chinese travelers drastically decreased from the last year, but 
slightly increased from the previous month.

Overseas Tourism Market Trend
July 2017 Jeju Tourism Organization Tourism Research Center

Contact: 82+64-740-6957, yc0293@ijto.or.kr

    Main Issue    

Ⅰ Overseas Market Trend1)
1. Chinese Market Trends

▮ China launched its first self-developed bullet 
train 'Fuxing Hao’ unveiling its models.

∘ Fuxing Hao, world's top class high speed train of 
Chinese standard, started its travel between 
Shanghai and Beijing

- On June 26, China Standardized EMU (electric 
multiple unit) train “Fuxing” was officially 
introduced to the railway between Beijing and 
Shanghai.

- The China Standardized EMU “Fuxing” currently 
is operated with two models “CR400AF”, and 
“CR400BF”.

- When it is compared to the previous “Hexie Hao
(和諧)”, “Fuxing” added more sensitive design 
touches to the carrier and is a significant 
improvement in terms of its duration and 
convenience for passengers.

- The Fuxing Hao accommodates over 2,500 
monitoring points to supervise temperature, 

1) This article was based on data provided by offices for Jeju 
tourism promotions located in China, Japan, and Malaysia and 
the research materials of Jeju Tourism Organization.

braking, and surroundings in real-time.
<People’s Daily, June 27, 2017.>

▮ Bullet train starts journey from Beijing to 
Xiongan New Area, connecting the two 
regions in 80 minutes.

∘ Ministry of Railways allocated a new high speed 
train between Beijing South Railway Station and 
Xiongan New Area.

- This route connects Beijing South Railway Station 
and Baiyangdian Railway Station.

- With this high speed train, it will only take 80 
minutes to reach Xiongan New Area from Beijing 
South Railway Station.

- Passengers can travel more quickly and comfortably 
to Beijing, Baoding, and Shijazhuang from Xiongan 
New Area.

 <Xinhua, July 10, 2017>

▮ Hainan Ring High-Speed Railway realizes 
“three hours’ distance economy” of the island.

∘ The train will bring passengers from Haikou Railway 
Station to Haikou Railway Station.

- The Train’s first run through the 345km length of 
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Hainan Western Ring High-Speed Railway from 
Haikou to Sanya Railway Station. And then 
returns back to the Haikou station through the 
308km Hainan Eastern Ring High-Speed Railway.

- Passengers don’t need to leave the train to enjoy 
the beautiful scenery along the coast line of 
Hainan island.

- The 653km length railway looks like a silver 
necklace covering more than 60% of cities and 
counties in the province. It truly connects the 
whole island within three hours.

<People’s Daily, June 26, 2017.>

▮ Chinese American youths travel China to 
find “their root culture” and taste traditional 
foods.

∘ Summer camp programs of “Travel to China Finding my 
Root” were held.

- On June 27, 2017 Chinese American youngsters 
attended a summer camp to “find our root” held 
by a company producing Luosifen at Liuzhou city 
in Guangxi, Southern China.

- The 26 Chinese American teenagers traveled from 
U.S. learned Chinese culture of foods while 
tasting the city’s traditional noodles of Luosifen 
and studied how the dish can be produced.

- Luosifen in Liuzhou is considered as three famous 
rice noodles in Guangsi along with Laoyoufen 
(Nanning), and Guilin Rice Noodles.

<China News Network, July 3, 2017.>

1. Japanese Market Trends

▮ Trenders(トレンダ-ズ) conducted a survey on 
the female SNS users who only “read” SNS 
postings.

∘ Japanese PR research firm, Trenders, conducted a 
survey on the female SNS users who only collect 
information through SNS postings without creating 
their own.

- The targets were 1,000 women in their 20s and 
30s who have several SNS accounts such as 
Twitter, Facebook, or Instagram, read postings at 
least once a week, but write or post something 
less than once a month.

- The survey defined such users as “SNS Cluster 
accounts dedicated for reading”.

- Such “clusters” account for 46% of Twitter users 
among respondents, 77% in Facebook, and 52% 
in Instagram.

∘ Reason why they don’t (refrain from) publicize 
any information.

- 44% of the respondents said that “I don’t want to 
post any private information on the SNS space 
where anyone can read my posting”.

- And other reasons were “I don’t have any 
valuable information to post (40%)” and “Posting 
something bothers me(29%)”.

∘ Experience of product purchases or participation 
in an event via SNS

- 65% of the respondents have bought something or 
attended an event after getting information 
through SNS.

- The average budget such users spend for such 
purchase through SNS information is JPY 25,225 
for travel, JPY 4,802 for fashion (clothes, shoes, 
accessories, or bags), and JPY 4,663 for beauty 
(skin care, hair styling, medical treatment, or 
plastic surgery).

- The trigger of such purchases is “handsome, cute, 
or interesting face photos (54%)” followed by 
“information on products whose cost-performance 
is good, or which is helpful for daily life such as 
products which may cut my labor hours(50%)”, 
and “video clips demonstrating how to use the 
product (33%)”.

∘ The trigger of following any official corporate 
account or clicking “Like” button for such an 
account
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- “Posting which made me feel amazed (18%)”, and 
“Posting that I thought it’s interesting (17%)”.

∘ Type of information such as Cluster users browse 
in their SNS time-line

- The largest number of respondents selected “recent 
news of acquaintances or celebrities”. Other 
information varied depending on the SNS 
channels. Respondents browsed news on Twitter 
(31%), cooking information on Facebook (28%), 
and beauty information on Instagram (44%).

<Travel Voice, June 15, 2017.>

▮ Jalan.Net announced top ten popular tourist 
destinations based on the 2017 Summer tour 
reservation data.

∘ Recruit Lifestyle summarized 2017 summer trends of 
domestic tours.

- It released tour trend analysis based on the online 
travel site “Jalan.Net”’s reservation data for the 
summer season (from July 15 to August 31, 2017).

- The most popular destination in Japan was 
Hokkaido, similar to the rank of last year. 
Hokkaido was followed by Okinawa, Tokyo, 
Shizuoka, and Chiba.

- Though there are slight changes in the top 
rankings, generally popular destinations were not 
changed from last year.

- As to the average budget, largest number of 
respondents answered that they would spend JPY 
20,000~30,000 for travels of more than two days 
(21.4%) and JPY 5,000~10,000 for one day trips 
(27.4%).

- As to the travel type by companions, 22.9% of 
respondents traveled with their partner, while 
15.6% travel alone, and 15.4% were accompanied 
with children under the elementary school age.

- Male travelers selected solo trips more often. In 
particular, men in their 20s and 30s preferred solo 
travels.

- As to the activities respondents want to do during 
their summer travels, the number one was night 
cycling under the stars which was followed by 
going to an aquarium at night, and night cruises 
showing that people are interested in night 
activities for summer.

<Travel Voice, June 28, 2017> 

1. Market Trend of Southeast Asia and 
Western countries

▮ (Singapore) Singaporean LLC Scoot Air launched 
its first European route.

∘ Scoot deployed B787 carriers to Athene, four 
times a week.

- Scoot airline started its first long distance flights 
to European destinations.

- Since June 21, direct flights between Singapore 
and Athene were launched as the first route to a 
European destination for the airline.

- Scoot deployed its latest carrier B787 Dreamliner 
to the route four times a week (Tuesday, 
Thursday, Saturday, and Sunday) flying 11 and a 
half hours.

- This is the only flight route connecting Singapore 
and Athene.

- Inspired by the name of the Greek dish of 
Moussaka, Scoot named the carrier as 
“Mous-Scoot-Ka”,

- CEO of Scoot, Lee Lik Hsin, said that “With the 
launch of this Singapore-Athene route, Scoot 
became the only airline and the first LLC 
connecting Southeast Asia and Greece. In the next 
year, we will add one more long distance route 
and four mid-and-long distance routes”.

<Travel News, July 3, 2017>

▮ Vietnam leads the travel markets in the 
summer high season.

∘ This year as well, Vietnam leads the travel markets 
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in the summer high season.
- Already new or added flights targeting high seasons 

have been announced.
- Eastar Air will deploy daily regular flights between 

Incheon and Danang from June 14.
- And the airline will add flights up to three times a 

day (21 times a week) during the super high season 
of July and August.

- Jeju Air will launch direct flights between Incheon 
and Nah Trang four times a week from July 26.

- With such growing air-accessibility, Vietnam is expected 
to get the highest supplies of travelers among Southeast 
Asian destinations.

- The number of Korean travelers who have already visited 
Vietnam since April 2017 is 700,000 which is half of 
last year’s total number of travelers to the nation 
(1.53 million).

<.Travel News, July 3, 2017>

▮ (Southeast Asia) Onsite surveys on the elephant 
tour programs, a popular course of Southeast Asian 
tour products revealed that 3,000 elephants were 
abused.

∘ World Animal Protection (WAP) conducted an onsite 
survey on how the elephant tour programs are 
operated.

- WAP, London-based animal guardians, have checked 
on the reality of elephant tours in Thailand, Laos, 
Cambodia, Nepal, Sri Lanka, and India.

- Currently over 3,000 elephants in the six countries 
are being abused.

- These elephants are used for popular tour courses 
in Southeast Asia such as elephant trekking.

- 77% of the elephants have been living in unacceptably 
cruel conditions and are exposed to strict training, 
poor feed, and lack of treatment.

- Dr Jan Schmidt-Burbach, Global Wildlife and 
veterinary adviser at WAP pointed out that 

tourists need to know that many of these 
elephants are taken from their mothers as babies, 
forced to endure harsh training and suffer poor 
living conditions throughout their life.

∘ 2,198 elephants (73% of the total exploited elephants) 
are living in Thailand.

- According to the Channel News Asia, with the 
growth of the tourism industry in Thailand, the 
number of elephants used for tour products nearly 
doubled.

- For the past several years, tourists enjoying the 
rides or show of elephants increased and the 
related businesses also grew to a value of a 
million dollars.

- Other elephants are living in India (617), Sri Lanka 
(166), Nepal (147), Laos (59), and Cambodia (36).

<Newsis, July 6, 2017>

▮ (The U.S.) Security checks before boarding an 
air plane will be intensified for passengers 
going to America.

∘ The U.S. Government requested fortified security 
checks in order to prevent onboard terror attacks.

- The U.S. Government requested international 
airlines to strengthen their security checks before 
boarding for carriers heading to the U.S.

- Secretary of Homeland Security John Kelly 
announced enhanced security screening measures 
for all commercial flights to the United States in 
the press conference to prevent bombing attacks 
against aircraft in the air, the government will 
raise the baseline on aviation security worldwide.

- Targets of such requirements are 180 airlines 
operating flights to the U.S. In 280 airports of 
105 countries. So, 2,000 flights and 325,000 
passengers would be affected every day.

- As the requirement aims to prevent any explosion 
of a terrorists’ bomb within an aircraft, enhanced 
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screening of laptops and smartphones will be 
conducted before boarding.

- Department of Homeland Security already banned 
laptops for flights to the U.S. from 10 airports in 
8 Middle Eastern and African countries such as 
Egypt and Saudi Arabia since last March.

- It was a countermeasure to the intelligence that a 
terror network developed a technology which may 
allow a bomb installed in a laptop to get through 
security screening at airports at the end of last 
year.

- The government emphasized that airlines that 
refuse to comply with this requirement may be 
applied to the ban of the onboard electronics.

<Travel News, July 10, 2017.>

Ⅱ Overseas Industry Report2)

1. Tour Industry Trends in Great China Region

▮(Shanghai) There’s no sign on the possible 
end of the ban on tours to Korea.

∘ Tour agencies remain unable to sell or promote 
tour products to Korea, so the tourism industry 
just monitors the progress.

∘ Unofficially some tour agencies handle Korean 
visa issuance business. But the order to stop 
such activities is continuously sent.

∘ Even some tour agencies that expect restoration 
of the market after the inauguration of the new 
Korean president delayed their plan to resume 
sales.

▮(Shenyang) China National Tourism 
Administration once again ordered the 
suspension of sales of tour products to Korea.
∘ With growing news reports on the exchanges 

2) This article was based on data provided by offices for Jeju 
tourism promotion located in China, and Japan.

between the industries of Korea and China, and 
the Sino-Korean summit, more people expected 
eased Sino-Korean relations and release of the 
ban on trips to Korea.

∘ At the end of June, China National Tourism 
Administration notified the suspension of visa 
issuance agency businesses for individual 
travelers. Since then the industry took a 
conservative stance toward the possible 
restoration in the Sino-Korean relationship.

∘ Entering in to June, few tour agencies in four 
cities of Northeast regions started to resume 
promotion and sales of tour products to Korea 
with the signs of a softened relationship 
between the two nations, but at the end of 
June, Shenyang office of China National 
Tourism Administration sent the notification and 
tour agencies scrapped advertisements and 
stopped sales again.

▮(Taiwan) Sales of Korean products are weak. 
∘ The sales of tour products to Korea for the upcoming 

summer vacation are weak.
∘ The reason is assumed that prices of long distance 

products (to Western countries) or cruise products 
are similar to the price of products to Korea.

∘ On top of the poor sales of tour agencies, flight 
ticket sales of China Airlines or Eva Air are also 
weak showing that the travel market’s overall 
atmosphere is not positive.

∘ Corporate incentive group tours to Korea also 
shows a declining trend.

1. Japanese Tour Industry Trends 

▮ (Tokyo) Various promotions are being carried 
out to boost sales of tour products to Korea 
which have been weak due to the North 
Korean issue. 

∘ JTB Media - Reservations for the summer 
season (July, and August) are weak. As the 
North Korean issues seem to stabilize, 
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pre-reservation tour products to Seoul indicate a 
restoration of sales.

∘ JTB World - Since the North Korean issue has 
emerged, overall sales of tour products to Korea 
are weak. Since the launching of new flights 
between Jeju and Tokyo, the agency is 
promoting special price products to Jeju.

∘ HIS - In June, most promotion's focus is on the 
three products of fair products, charter flight 
tour products departing from Ibaraki, and 
products to beaches.

∘ Tobu Top Tours - In mid-May, tour products 
promoted via pamphlets “Feel Simple Korea” 
were launched. The product consists of Seoul 
Lotte Special, Free Plan Seoul, Seoul Tour 
Package, Busan Tour Package, and Jeju Tour 
Package. But their sales are weak.

∘ Kinki Nihon Tourist - Compared to the sales of 
May, products for July and September are 
selling well.

∘ Club Tourism - The sales of tour products to 
Korea seemed to be restored since the North 
Korean issue in April. But due to the regular 
missile launches by North Korea, the sales have 
weakened again.

∘ NOE - Sales of Korea tour products in all 
months other than August are weak.

▮ (Fukuoka) The display of tour products to 
Korea decreased due to the unstable diplomatic 
situation in Korea.

∘ In July, the reservation data of tours to Korea 
remain in the 60%-70% level to that of last 
year. Due to the North Korean provocation, 
group tour’s reservations remain low. In 
particular, no new reservations have been made 
for company trips or training tours.

∘ Centered on the tour agencies which are affiliated 
with large media companies, summer discount 
products have begun to sell.

∘ As it is a season when group tour products are 

not as popular, tour agencies focus on package 
tour products to Korea.

∘ The sales of major tour agencies’ summer special 
price products were lower by 30~40% than that 
of last year. But as of the end of June, with 
reduced news reports on the North Korean 
provocative actions, sales data shows signs of 
restoration.
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Ⅲ Statistics on Jeju Tourism

1. Statistics on Tourists 
▮ Monthly trend in number of travelers visiting Jeju

Mon
Korean Tourists Foreign Tourists

no. of tourists Increase Japan China Asia (Other) Westerns,ETC Monthly Sum Increase

July 2016 1,143,578 14.9 4,131 356,436 25,924 12,593 399,084  382.6
Aug 1,116,449 0.1 4,539 393,479 21,248 15,590 434,856  103.4
Sep 1,027,964 6.7 4,032 276,431 25,824 16,736 323,023 23.5
Oct 1,110,276 1.3 5,751 272,842 40,123 17,514 336,230 9.6
Nov 990,222 4.0 3,291 184,371 36,585 10,226 234,513 11.4
Dec 952,141 5.7 2,178 165,629 44,144 9,769 221,720 21.3

Jan 2017 1,009,092 13.9 1,948 191,620 19,462 8,953 221,983 34.3
Feb 903,446 2.7 2,254 180,187 14,807 6,911 204,159 -6.6
Mar 1,012,706 10.0 3,023 77,255 16,490 10,977 107,745 -54.8
Apr 1,205,468 13.0 4,111 31,409 39,547 21.466 96,533 -68.1
May 1,214,573  10.9 3,870 33,031 28,498 15,805 81,204 -76.6 
Jun 1,184,151 11.3 7,591 35,469 29,001 15,170 87,231 -76.9

Total of 2017 6,530,206 10.5 22,023 547,908 153,964 57,777 803,549 -51.3
* Source of data- Jeju Special Self-Governing Province’s Tourism Association
** The data for June 2017 is provisional; once confirmed data is released, numbers may be modified.
*** Asia (other) includes Taiwan, Hong Kong, Singapore, South East Asian countries, and other Asian countries.
*** Westerners, etc. includes countries except for Asian countries.
**** Indicates the increase or decrease on a yearly basis.

  

∘ The number of Korean tourists visiting Jeju in June decreased from last month, but increased from the previous 
month. The number of foreign tourists visiting Jeju in May decreased from last year/month.

∘ The number of Chinese travelers drastically decreased from the last year, but increased slightly from the previous month.
∘ The share of Japanese tourists among all foreign visitors is 8.7% while Chinese visitors account for 

40.7%, other Asian tourists make up 33.2%, and tourists from Western countries were 17.4%.
  

(Unit: 1 person, %)
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▮ The comparison between the no. of foreign tourists visiting mainland Korea and Jeju (based on May 2017)3)  

   

Jeju Korea
Year 2017 Year 2016 Increase(%) Year 2017 Year 2016 Increase(%)

Grand Total Monthly sum 81,055 346,756 -76.6 977,889 1,492,680 -34.5 
Grand sum 716,323 1,271,421 -43.0 5,760,203 6,555,434 -12.1 

Asia

Total Monthly sum 65,226 335,902 -80.6 757,013 1,256,875 -39.8
Grand sum 652,469 1,224,472 -46.7 4,714,086 5,555,779 -15.1

Japan Monthly sum 3,652 7,855 -53.5 159,379 178,735 -10.8 
Grand sum 14,432     20,393 -29.2 939,499 859,723 9.3 

China Monthly sum     31,382    301,570 -89.6 253,359 705,844 -64.1 
Grand sum    512,439  1,078,856 -52.5 1,997,985 3,058,222 -34.7 

Hong Kong Monthly sum 4,959      3,961 25.2 51,875 52,006 -0.3 
Grand sum     19,801     12,220 62.0 271,145 250,441 8.3 

Taiwan Monthly sum 2,069      2,711 -23.7 73,641 65,168 13.0 
Grand sum 8,340     11,528 -27.7 372,809 307,743 21.1 

Singapore Monthly sum 3,711     2,616 41.9 18,466 17,957 2.8 
Grand sum     18,658     12,945 44.1 81,100 72,338 12.1 

Malaysia Monthly sum 5,659    3,475 62.8 23,898 27,926 -14.4 
Grand sum     30,075     21,475 40.0 129,554 121,924 6.3 

Indonesia Monthly sum 3,015     2,416 24.8 17,408 28,240 -38.4 
Grand sum     10,461     14,449 -27.6 104,289 106,390 -2.0 

Vietnam Monthly sum 2,306     1,641 40.5 25,279 18,190 39.0 
Grand sum 8,879   11,676 -24.0 113,976 87,946 29.6 

Thailand Monthly sum 4,207     5,850 -28.1 40,032 44,706 -10.5 
Grand sum     10,464 26,249 -60.1 230,786 217,961 5.9 

Others Monthly sum 4,266     3,807 12.1 93,676 118,103 -20.7 
Grand sum 18,920     14,681 28.9 472,943 473,091 0.0 

Weste
rn, 

ETC

Total Monthly sum     15,829 10,854 45.8 220,876 235,805 -6.3 
Grand sum     63,854 46,949 36.0 1,046,117 999,655 4.6 

U.S.A. Monthly sum 3,785    2,076 82.3 76,347 80,489 -5.1 
Grand sum     15,621     10,102 54.6 342,253 337,091 1.5 

Others Monthly sum     12,044      8,778 37.2 144,529 155,316 2.9 
Grand sum     48,233     36,847 30.9 703,864 662,564 5.3 

      * The foreign visitors to Jeju include foreign residents staying in Korea.

∘ The number of foreign visitors to Jeju showed a smaller year-on-year change compared to the mainland 
Korea number as of May 2017.

-  Nationalities showing significant changes in the number of visitors to Jeju compared to mainland Korea last 
year - Hong Kong, Singapore, Malaysia, Indonesia, Vietnam, and the U.S.

-  Nationalities showing less significant changes in the number of visitors to Jeju compared to mainland 
Korea last year - Japan, China, Taiwan, and Thailand.

3) The comparison between the number of foreign tourists visiting mainland Korea and Jeju is derived from Korean tourism statistical 
data collected in April 2017, which highlights the changes from last year’s number.
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1. Flight Statistics4)

▮ Currently available direct flights to Jeju 

Country Destination 
(City)

no. of weekly flight 
Nov 2016 Dec 2016 Jan 2017 Feb Mar Apr May Jun Jul

China

Beijing(PEK) 18 16 18 18 14 14 14 14 14
Pudong(PVG) 94 92 92 92 92 64 64 64 64

Hong Kong(HKG) 8 8 8 8 8 16 16 16 16
Gaungzhou(CAN) 12 4 4 4 4 - - - -
Guiyang(CAN) - - 4 - - - - - -
Dalian(DLC)  8 4 4 4 4 - - - -

Yangzhou(YTY)  8 8 8 8 8 - - - -
Shenyang(SHE) 12 12 12 12 12 8 8 8 8
Shenzhen(SZX) 8 8 8 8 8 - - - -
Zhengzhou(CGO) 4 4 4 4 4 - - - -
Changchun(CGQ) 4 4 4 4 4 - - - -
Changsha(CSX) 6 6 6 6 10 - - - -
Chengdu(CTU)  6 6 - - - - - - -

Chongging(CKG) 4 - - - - - - - -
Tianjin(TSN) 26 30 26 26 26 - - - -
Ningbo(NGB) 14 18 18 18 18 - - - -
Nantong(NTG) 6 6 8 8 8 - - - -
Nanning(NNG) 6 6 6 - 6 - - - -
Nanjing(NKG) 12 14 14 14 14 - - - -

Nanchang(NKG) 10 10 10 10 10 - - - -
Wenzhou(WNZ) - - - - - - - - -
Wuhan(WUH) - 6 6 6 4 - - - -

Shijazhuang(SJW) 6 6 6 6 6 - - - -
Xian(XIY) 6 6 4 4 4 - - - -

Xiamen(XMN)  6 6 6 6 6 - - - -
Fuzhou(FOC)  6 6 6 6 - - - - -

Quanzhou(JJN)  6 6 6 6 6 - - - -
Kunming(KMG)  - - - - - - - - -
Hangzhou(HGH) 38 36 36 36 36 - - - -

Harbin(HRB) 6 6 2 2 2 - - - -
Sum 340 334 326 316 314 102 102 102 102

Japan  Tokyo(NRT) 6 6 6 6 6 6 6 6 6
Osaka(KIX) 8 8 8 8 8 8 8 8 22

Sum 14 14 14 14 14 14 14 14 28
Thailand Bangkok(BKK) 14 - - - - - - - -
Taiwan Taipei(TPE) 8 - - - - 4 4 8 8
Philippi

nes Manila(MNL) - - - - - 4 4 4 4
U.S.A. Saipan(SPN) - - 4 4 - - - - -

Grand Total 376 348 344 334 328 122 122 126 140

4) This data was written based on Korea Airport Corporation’s data about regular flights. (Non-regular flights such as charter flight are 
not included.) Actual flight operations can be changed by airlines.
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▮ Yearly operation of direct flights to Jeju

Country Destination 
(City)

no. of weekly flight 
April May June July

2015 2016 2017 2015 2016 2017 2015 2016 2017 2015 2016 2017

China

Beijing(PEK) 18 18 14 18 18 14 18 18 14 12 18 14
Pudong(PVG) 110 100 64 92 100 64 106 100 64 96 100 64

Hong Kong(HKG) 4 16 16 4 16 16 4 16 16 - 16 16
Gaungzhou(CAN) - 4 - 4 4 - 4 4 - - 4 -
Guiyang(CAN) - 6 - - 6 - 6 6 - - 6 -
Dalian(DLC)  8 4 - 8 4 - 8 4 - - 4 -

Yangzhou(YTY)  - - - - - - - - - - - -
Shenyang(SHE) 4 4 8 4 4 8 4 4 8 8 4 8
Shenzhen(SZX) 4 4 - 4 4 - 4 4 - - 4 -

Zhengzhou(CGO) 4 4 - 4 4 - 4 4 - 8 4 -
Changchun(CGQ) 12 8 - 12 8 - 12 8 - - 8 -
Changsha(CSX) 10 10 - 10 10 - 10 10 - - 10 -
Chengdu(CTU)  - 6 - 6 6 - 6 6 - 12 6 -

Chongging(CKG) - 12 - - 12 - - 12 - - 12 -
Tianjin(TSN) 26 42 - 20 42 - 16 42 - - 42 -
Ningbo(NGB) 12 8 - 12 8 - 12 8 - 16 8 -
Nantong(NTG) - - - - - - - - - - - -
Nanning(NNG) 6 6 - 6 6 - 6 6 - - 6 -
Nanjing(NKG) - 8 - - 8 - 4 8 - - 8 -

Nanchang(NKG) - - - - - - - - - - - -
Wuhan(WUH) - - - - - - - - - - - -

Shijazhuang(SJW) - 8 - - 8 - - 8 - 28 8 -
Xian(XIY) - 6 - 6 6 - 6 6 - 6 6 -

Xiamen(XMN)  6 6 - 6 6 - 6 6 - 12 6 -
Fuzhou(FOC)  6 6 - 6 6 - 6 6 - 12 6 -

Quanzhou(JJN)  - - - - - - - - - - - -
Kunming(KMG)  - 6 - - 6 - - 6 - - 6 -
Hangzhou(HGH) - 28 - 18 28 - 12 28 - - 28 -

Harbin(HRB) 6 6 - 6 6 - 6 6 - 12 6 -
Sum 236 326 102 246 326 102 260 326 102 222 326 102

Japan  Tokyo(NRT) 8 8 6 8 8 6 8 8 6 8 8 6
Osaka(KIX) 14 6 8 14 6 8 14 6 8 14 6 22

Sum 22 14 14 22 14 14 22 14 14 22 14 28
Thailand Bangkok(BKK) - 14 - - 14 - - 14 - - 14 -
Macao Macao 4 - - 8 - - 4 - - - - 8
Taiwan Taipei(TPE) 8 8 4 8 8 4 4 8 8 - 8 4

Philippines Manila(MNL) - - 2 - - 2 - - 2 - - -
Grand Total 270 362 122 284 362 122 290 362 122 244 362 140

Any unpermitted use or quotations of this report are restricted. For any inquiries please contact the Jeju Tourism 
Organization Tourism Research Center (064-740-6957, yc0293@ijto.or.kr).


