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▶ (China) Chinese travelers prefer Okinawa over Jeju island. 
         Tuniu released 2017 tour trend report on the Duanwu Festival (Dragon Boat 

Festival) holiday season.       
▶ (Japan) Inbound foreign tourists’ SNS posting analysis on the tour environment in Japan
         The number of Japanese cruise passengers hit a record high.
▶ (Southeast Asia, Western countries) As the impact of the Chinese ban on trips to Korea, 

tourists to Vietnam have rapidly risen.
         Singapore intensified its programs to attract more MICE events.
         The U.S. Tourism industry was hit by Trump administration’s anti-immigration policies.
▶ (Tourism statistics) In May, the number of Korean tourists visiting Jeju increased from last year/month.
         The number of Chinese travelers drastically decreased from the last year, but 

increased slightly from the previous month.

Overseas Tourism Market Trend
June 2017 Jeju Tourism Organization Tourism Research Center

Contact: 82+64-740-6957, yc0293@ijto.or.kr

    Main Issue    

Ⅰ Overseas Market Trend1)
1. Chinese Market Trends

▮ The THADD issue also caused critical 
damages to the investment. The level of 
increase in Chinese investment into Korea 
is just one twelfth of last year.

∘ Korea Tourism Organization released its latest 
statistics on tourism.

- As a result of the THADD issue, the number of 
Chinese inbound tourists decreased by around 
360,000 (or 63.6% of the total inbound travelers) 
from March 16 to April 9, 2017.

- The organization emphasized that if the number of 
Chinese tourists remain at that level afterward, the 
damage is expected to be over KRW 7 trillion.

∘ As Korean duty free stores rely on Chinese 
tourists for its revenue, the loss in the 
distribution sector is expected to be significant.

 - According to the Korean Duty Free Stores’ 
Association, Korean duty free stores rely on 
Chinese tourists for 64% of its sales and 78% 

1) This article was based on data provided by offices for Jeju 
tourism promotion located in China, Japan, and Malaysia and 
the research materials of Jeju Tourism Organization.

on its number of customers.
- Within a month since the execution of the contract 

for the THADD site, the Chinese-driven revenue of 
Incheon International Airport Duty Free Store 
dropped by 30% from KRW 62.7 billion to KRW 
45.5 billion.

∘ The investment sector also took a considerable hit.
 - Though the size of the sector is smaller than that 

of travel and distribution sectors, the pace of 
decrease in investment is still significant.

- In particular, in 2016Q1, the Chinese direct 
investment into Korea increased by 603.1%. But 
the number is just 56.4% this year, showing one 
twelfth the level of investment.

<Sina, May 12, 2017>

▮ When Chinese have to select only one 
destination between Jeju and Okinawa, Jeju 
was defeated to Okinawa by a 1:9 score.

∘ Chinese travelers prefer Okinawa over Jeju for their travel. 
- When being asked which region you would go 

without considering diplomatic issues, 91% of 
respondents selected Okinawa.

∘ Both Jeju and Okinawa heavily rely on Chinese 
travelers.

- In 2016, the number of Chinese travelers to Jeju 
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was 3 million accounting for 80% of all the 
foreign tourists.

- Officials of Jeju expect the return of Chinese 
tourists once the Sino-Korean relationship is 
restored.

- In 2016, Chinese travelers visiting Okinawa 
accounted for 60% of the total 2.08 million 
foreign tourists.

<Huanqiu (環球網), May 19, 2017.>

▮ Tuniu released 2017 tour trend report on the 
Duanwu Festival (Dragon Boat Festival, 5th 
day of the 5th lunar month) holiday season.

∘ During the Duanwu holiday, more Chinese 
travelers would go abroad.

- This year, a large share of Chinese tourists 
decided to enjoy outbound travels during the 
Duanwu holiday.

- Such travelers prefer Thailand, Japan, and Indonesia 
as their outbound trip’s destination.

- As the holiday is near Children’s Day, many trips 
are family tours. Many families prefer 
spectacles[RC1] , leisure, and sports as well as 
short distance destinations such as Phuket and 
Bali.

<China Travel Newspaper, May 25, 2017>

1. Japanese Market Trends

▮ Inbound foreign tourists’ SNS posting analysis on the 
tour environment in Japan

∘ (Public Transportation) The system is good, but 
it’s difficult to use.

- Travelers showed a positive reaction to the One-Day 
tour buses in tourist destinations and the transportation 
IC cards. But they complained that it’s hard to use 
trains or subways, bus fares are expensive, and 
communication with taxi drivers is difficult.

∘ (Telecommunication environment) Travelers were 
satisfied with the ITC system, but thought that 

the fee to use the system is too expensive.
- Most feedback on free public wifi and SIM card were 

positive. But there were lots of complaints on the 
expensive overseas roaming services.

∘ (Language barrier) Travelers were satisfied with 
the multi-language signs, but still felt difficulties 
in communication.

- There were lots of positive comments on the 
multi-lingual presentation in stations and restaurants, 
but foreigners from countries not using Chinese 
characters could not read the name of regions. And 
even foreigners from countries using Chinese 
characters complained that communication with staff 
at attractions or public facilities was difficult.

<Japan Tourism Agency, April 28, 2017> 

▮ Trip Advisor announced 2017 list of popular 
spots among inbound foreign tourists.

∘ The top of the list was Fushumi Inari Shrine 
and the second was Akiba Fukurou.

- Trip Advisor analyzed its reviews written in 
languages other than Japanese from April 2016 to 
March 2017. The top was Fushumi Inari Shrine, 
the second was Akiba Fukurou, and the third 
was Hiroshima Peace Memorial.

- Spots on the higher rank on its first listing was 
the 22nd rank’s Magic Bar French Drop in Osaka 
where visitors can enjoy magic shows, 23rd rank’s 
ROR Comedy which is done in English, and the 
27th Nabana no Sato in a botanic garden of Mie 
prefecture.

<Travel Voice, June 9, 2017>

▮ The number of Japanese cruise passengers hit 
a record high.

∘ The Ministry of Land, Infrastructure, Transport and 
Tourism announced “2016 Cruise Trend in Japan”.

- In 2016, the number of Japanese cruise passengers was 
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a record number of 248,000, a 12.4% increase from 
that of last year.

- The number of passengers of ocean cruises (more than 
one of the onboarding or debarking port, or ports of 
call is overseas port) increased by 15.5% to 154,000. 
The number of passengers of Japanese cruise liners 
increased by 2.0% to 10,000 and the passengers of 
overseas liners rose by 16.6% to 144,000.

- The increasing number of international cruise ships 
departing or arriving in Japan drove the increase of 
cruise passengers.

∘ The number of cruise ship’s entry to Japanese ports 
reached a record high.

- The number increased by 38.7% from that of the 
previous year to 2017 totals which is the highest 
number. The number of foreign passengers onboarding 
cruise ships increased by 78.5% to 1.992 million 
which outpaced 1.116 million passengers in 2015.

- When it comes to the number of calls to Japanese 
ports, the overseas liners’ cruise ships used the ports 
1,443 times which is a 49.5% increase. The number of 
calls by Japanese liners was 574, a 17.4% increase.

<Travel Voice, June 4, 2017.>
 

1. Market Trend of Southeast Asia and 
Western countries

▮ (Malaysia) Malaysian Airline (MAS) provides 
up to 45% discount benefits.

∘ Malaysian Airline works to attract passengers by 
providing a high discount rate.

- MAS announced during 2017 Matta Fair that it 
will provide up to 45% discount benefits on its 
business and economy seats.

- New flights will be launched three times a week 
(Tuesday, Thursday, and Saturday) from July 16, 
2017.

- The deal for economy class seats will be provided 
on RM 299 for flights between Kuala Lumpur 

and Bangkok and on RM 1,099 for flights from 
Kuala Lumpur to Narita in Japan.

- Business class seats will be provided from RM 
999 to RM 2,399 on flights to Saigon (Vietnam) 
and Mumbai (India).

<.The Rakyat Post, April 6, 2017>

▮ (Vietnam) The number of Chinese tourists 
visiting Vietnam surged.

∘ The number of foreign tourists visiting Vietnam 
increased.

- According to the quarterly report of the Asia 
Pacific Tourism Association (PATA), the number 
of foreign tourists visiting the nation in 2017 Q1 
increased by 30.6% from that of last year.

- The growing pace of foreign inbound travelers of 
Vietnam is the fastest among Southeast Asian 
countries.

- The reason behind such growth is the increase of 
Chinese tourists by 63.5% from the number of the 
previous year.

∘ As a result of the Chinese ban on trips to 
Korea, tourists to Vietnam have risen rapidly.

- According to Global Times (環球時報), the 
number of Chinese travelers that visited Vietnam 
in 2016 was 2.7 million which was a 51.4% 
increase from that of the previous year.

- Last year, 45% of the 1.1 million foreign tourists 
visited Nah Trang, a Vietnamese coastal city, 
were Chinese.

- Chinese online travel agency Lumama explained 
that such a surge of Chinese travelers was driven 
by short flight hours, low cost, and increased 
flight seats. With the boom of travel to Vietnam, 
the number of reservations for the products in 
2016 almost doubled.

- The agency also claimed that the Chinese 
government’s ban on group tours to Korea could 
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be one reason of the growing interest in 
Vietnam. Seeking destinations of a short distance, 
travelers came to visit Southeast Asian countries 
such as Vietnam.

- The Asia Pacific region where Chinese visited the 
most in 2017 Q1 was Hong Kong with 10.8 
million Chinese travelers which was followed by 
Macao (5.3 million), Thailand, Japan (1.6 million), 
and Korea.

<Yonhap News, June 9, 2017.>

 ▮ (Singapore) Singapore Tourism Board 
fortified its programs to attract MICE 
events.

∘ Changi Airport Group launched its second Singapore 
MICE Advantage Program (SMAP).

- Along with Singapore Airline and new partners of 
JetQuay and Uber, Changi Airport Group launched 
its second SMAP for the successful MICE in 
Singapore.

- SMAP is a joint initiative to provide unique and 
fluent business event experiences to the organizers 
and guests of MICE in Singapore.

- The second edition of SMAP will make various 
business cases more segmented and provide better 
and new services and benefits to the MICE 
stakeholders in collaboration with JetQuay, the 
premium passenger terminal service in Changi 
Airport, and Uber, a global car-sharing service 
company.

- This second edition will also provide tailored 
support to the host and organizers of events by 
recommending related companies, agencies, and 
social venues as well as experiences through 
BEiS, the Singapore Tourism Board’s business 
event support program.

- Since the launching of the first SMAP edition, 85 
events and 140,000 inbound guests were attracted 

to Singapore as of December 2016.
<.The Rakyat Post, April 6, 2017>

▮ (The U.S.) Anti-immigration policies have 
had a negative impact on the tourism 
industry.

∘ CNN forecast US$ 1.3 billion loss to the 
tourism industry.

- Recently president Trump posted in his Twitter 
that “That's right, we need a TRAVEL BAN for 
certain DANGEROUS countries”.

- Due to the president who is the champion of the 
anti-immigration stance, the industry is expected 
to lose US$1.3 billion this year.

- In addition, more than 4,200 jobs will be cut in 
the industry.

- Due to the administrative order of the travel 
ban, the number of travelers coming from 
Middle Eastern countries will decrease by 30%.

- In particular New York, a city which renewed 
its record of travelers every year, is expected to 
lose about 300,000 foreign visitors this year 
from last year’s 12.3 million.

- New York decided to immediately pour around 
KRW 330 billion of their promotion budget into 
major international cities.

- As the president will withdraw the U.S. from 
the Paris Climate Agreement, the decrease in the 
number of inbound tourists will be even larger.

<JTBC, June 9, 2017.>

Ⅱ Overseas Industry Report2)

1. Chinese Tour Industry Trends

▮(Beijing)Tour industry continues its tentative 
suspension on businesses related with visits to 

2) This article was based on data provided by offices for Jeju 
tourism promotion located in China and Japan.
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Korea.

∘ Major online tour agencies are still not selling 
tour products to Korea.

∘ As there’s no sign of a possible end to the ban 
on tours to Korea by the China National 
Tourism Administration, the tourism industry 
continues to monitor the progress.

▮(Shanghai) There’s no sign on the possible 
release of the ban on tours to Korea.

∘ There still has been no action regarding the 
government’s ban on tours to Korea.

∘ As there are concerns that the Sino-Korean 
relations started to be rigid again, the industry 
started to show a negative stance in resuming 
the sales of Korea products.

▮(Shenyang) Services regarding travels to Korea 
were continuously suspended. Sales of products 
to alternative destinations have been 
strengthened.
∘ There has been no notification on the release of 

the government’s ban on visits to Korea.
∘ Due to the suspended sales of tour products to 

Korea, some businesses faced operational 
difficulties.

∘ Duanwu holiday season (May 27-May 30), tour 
agencies focused their sales efforts on tour 
products to Thailand, Japan, and Indonesia.

▮(Chengdu) Large online tour agencies sell tour 
products to Korea.
∘ General major tour agencies still don’t handle 

tour products to Korea.
∘ Large online tour agencies handle businesses on 

flight tickets to Korea, Korean accommodations, 
and Korean visa issuance.

▮(Taiwan) Outbound trips during the Duanwu 
holiday became popular while group tours to 
Korea as an incentive from companies 

decreased.
∘ Thanks to Duanwu holiday, sales of outbound 

tours strengthened.
∘ Corporate incentive group tours to Korea show a 

declining trend.
∘ With the discount promotions by airlines, group 

tour customers have dropped.

1. Japanese Tour Industry Trends 

▮ (Tokyo) Due to North Korean issues, 
reservations of tour products to Korea have 
become stagnant.

∘ JTB Media - Due to the North Korean nuclear 
issues, new reservations on tour products to 
Korea are challenging.

∘ JTB World - The booking for the high seasons 
of July and August started, but due to the 
North Korean issues, new reservations for Korea 
products are weak.

∘ HIS - As a result of news reports on North 
Korean issues, the cancellation on the products 
departing in May or June is increasing. So, the 
total number of reservations of tour products to 
Korea decreased.

∘ Tobu Top Tours - Reservations of tour products 
to Seoul remain stagnant.

∘ Club Tourism - After the inauguration of a new 
Korean president, the pace of cancellations of 
Korea products due to North Korean issues have 
decreased and new reservations have started to 
grow.

∘ NOE - Though the cancellation on tour products 
to Korea driven by the North Korean issue 
started to decrease, the pace of reservations on 
such products have weakened.

▮ (Osaka) Sales of tour products to Korea are weak 
due to the North Korean nuclear issue.

∘ HIS - Comparing the data of the previous year, 
the sales of tour products to Seoul in May 
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show an increase while products to Busan were 
lower.

∘ JTB Media - The sales are decreasing in May 
compared to the data of last year.

∘ JTB World Vacation - Due to news reports about 
North Korean issues, new reservations are 
stagnant.

∘ Hanqyu Transportation Company - The sales are 
decreasing in May compared to the data of last 
year.

▮ (Fukuoka) The display of tour products to 
Korea have decreased due to the unstable 
diplomatic situation in Korea.

∘ As the unclear diplomatic situation continues due 
to the North Korean nuclear issue, the sales of 
group and school tour products remain sluggish.

∘ Cancellation of group tours in Summer and Autumn 
have also occurred. Tourists monitor the situation 
in Korea consider a change of destination or 
reconsider the tour.

∘ Sales of summer products to Singapore, Taiwan, 
and Hawaii which are short distance popular 
destinations have increased.
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Ⅲ Statistics on Jeju Tourism

1. Statistics on Tourists 
▮ Monthly trend in number of travelers visiting Jeju

Mon
Korean Tourists Foreign Tourists

no. of tourists Increase Japan China Asia (Other) Westerns,ETC Monthly Sum Increase

Jun 2016 1,065,241 40.8 3,854 330,235 29,938 13,815 377,842  108.7
Jul 1,143,578 14.9 4,131 356,436 25,924 12,593 399,084  382.6
Aug 1,116,449 0.1 4,539 393,479 21,248 15,590 434,856  103.4
Sep 1,027,964 6.7 4,032 276,431 25,824 16,736 323,023 23.5
Oct 1,110,276 1.3 5,751 272,842 40,123 17,514 336,230 9.6
Nov 990,222 4.0 3,291 184,371 36,585 10,226 234,513 11.4
Dec 952,141 5.7 2,178 165,629 44,144 9,769 221,720 21.3

Jan 2017 1,009,092 13.9 1,948 191,620 19,462 8,953 221,983 34.3
Feb 903,446 2.7 2,254 180,187 14,807 6,911 204,159 -6.6
Mar 1,012,706 10.0 3,023 77,255 16,490 10,977 107,745 -54.8
Apr 1,205,468 13.0 4,111 31,409 39,547 21.466 96,533 -68.1
May 1,214,573  10.9 3,870 33,031 28,498 15,805 81,204 -76.6 

Total of 2017 4,117,598 9.8 10,772 483,478 93,231 48,223 635.704 -31.3
* Source of data- Jeju Special Self-Governing Province’s Tourism Association
** The data for May 2017 is provisional; once confirmed data is released, numbers may be modified.
*** Asia (other) includes Taiwan, Hong Kong, Singapore, South East Asian countries, and other Asian countries.
*** Westerners, etc. includes countries except for Asian countries.
**** Indicates the increase or decrease on a yearly basis.

  

∘ The number of Korean tourists visiting Jeju in May increased from last year/month. The number of foreign 
tourists visiting Jeju in May decreased from last year/month.∘ The number of Chinese travelers drastically decreased from last year, but increased slightly from the previous month.∘ The share of Japanese tourists among all foreign visitors is 4.8% while Chinese visitors account for 
40.7%, other Asian tourists make up 35.1%, and tourists from Western countries were 19.5%.   

(Unit: 1 person, %)
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▮ The comparison between the number of foreign tourists visiting mainland Korea and Jeju (based on April 2017)3)  

   

Jeju Korea
Year 2017 Year 2016 Increase(%) Year 2017 Year 2016 Increase(%)

Grand Total Monthly sum 96,097 302,243 -68.2 1,075,899 1,469,674 -26.8 
Grand sum 635,268 924,665 -31.3 4,782,314 5,062,754 -5.5 

Asia

Total Monthly sum 74,829 289,467 -74.1 824,290 1,237,838 -33.4
Grand sum 587,243 888,233 -33.9 3,957,073 4,298,904 -8.0

Japan Monthly sum 4,119 5,479 -24.8 165,748 175,283 -5.4 
Grand sum 10,780 12,538 -14.0 780,120 680,988 14.6 

China Monthly sum  28,988 244,440 -88.1 227,811 682,318 -66.6 
Grand sum    481,057    777,286 -38.1 1,744,626 2,352,378 -25.8 

Hong Kong Monthly sum 6,066 4,241 43.0 79,067 52,699 50.0 
Grand sum  14,842 8,259 79.7 219,270 198,435 10.5 

Taiwan Monthly sum    2,141 2,874 -25.5 79,203 69,151 14.5 
Grand sum 6,271 8,817 -28.9 299,168 242,575 23.3 

Singapore Monthly sum 6,786 5,554 22.2 22,912 20,216 13.3 
Grand sum  14,947 10,329 44.7 62,634 54,381 15.2 

Malaysia Monthly sum     10,113 7,854 28.8 34,441 31,762 8.4 
Grand sum   24,416 18,000 35.6 105,656 93,998 12.4 

Indonesia Monthly sum 3,439 5,735 -40.0 24,278 27,029 -10.2 
Grand sum 7,446 12,033 -38.1 86,881 78,150 11.2 

Vietnam Monthly sum 2,925 3,457 -15.4 31,324 24,455 28.1 
Grand sum 6,573 10,035 -34.5 88,697 69,756 27.2 

Thailand Monthly sum 3,135 5,445 -42.4 56,351 51,733 8.9 
Grand sum 6,257 20,062 -68.8 190,754 173,255 10.1 

Others Monthly sum 7,117 4,388 62.2 103,155 103,192 0.0 
Grand sum 14,654 10,874 34.8 379,267 354,988 6.8 

Wester
n, 

ETC

Total Monthly sum    21,268     12,776 66.5 251,609 231,836 8.5 
Grand sum 48,025 36,432 31.8 825,241 763,850 8.0 

U.S.A. Monthly sum 4,903 3,780 29.7 83,485 81,439 2.5 
Grand sum  11,836 8,363 41.5 265,906 256,602 3.6 

Others Monthly sum    16,365 8,996 81.9 168,124 150,397 2.9 
Grand sum    36,189 28,069 28.9 559,335 507,248 5.3 

      * The foreign visitors to Jeju include foreign residents staying in Korea.

∘ The number of foreign visitors to Jeju showed a smaller year-on-year change compared to the mainland 
Korea number as of April 2017.

-  Nationalities showing significant changes in the number of visitors to Jeju compared to mainland Korea last 
year - Singapore, Malaysia, and the U.S.

-  Nationalities showing less significant changes in the number of visitors to Jeju compared to mainland 
Korea last year

3) The comparison between the number of foreign tourists visiting mainland Korea and Jeju is derived from Korean tourism statistical 
data collected in April 2017, which highlights the changes from last year’s total.
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1. Flight Statistics4)

▮ Currently available direct flights to Jeju 

Country Destination 
(City)

no. of weekly flight 
Oct 2016 Nov 2016 Dec 2016 Jan 2017 Feb 2017 Mar 2017 Apr 2017 May 2017 Jun 2017

China

Beijing(PEK) 22 18 16 18 18 14 14 14 14
Pudong(PVG) 100 94 92 92 92 92 64 64 64

Hong Kong(HKG) 16 8 8 8 8 8 16 16 16
Gaungzhou(CAN) 4 12 4 4 4 4 - - -
Guiyang(CAN) 4 - - 4 - - - - -
Dalian(DLC)  4 8 4 4 4 4 - - -

Yangzhou(YTY)  8 8 8 8 8 8 - - -
Shenyang(SHE) 12 12 12 12 12 12 8 8 8
Shenzhen(SZX) 8 8 8 8 8 8 - - -
Zhengzhou(CGO) 4 4 4 4 4 4 - - -
Changchun(CGQ) 4 4 4 4 4 4 - - -
Changsha(CSX) 10 6 6 6 6 10 - - -
Chengdu(CTU)  6 6 6 - - - - - -

Chongging(CKG) 12 4 - - - - - - -
Tianjin(TSN) 42 26 30 26 26 26 - - -
Ningbo(NGB) 8 14 18 18 18 18 - - -
Nantong(NTG) 4 6 6 8 8 8 - - -
Nanning(NNG) 6 6 6 6 - 6 - - -
Nanjing(NKG) 12 12 14 14 14 14 - - -

Nanchang(NKG) - 10 10 10 10 10 - - -
Wenzhou(WNZ) 4 - - - - - - - -
Wuhan(WUH) 4 - 6 6 6 4 - - -

Shijazhuang(SJW) 6 6 6 6 6 6 - - -
Xian(XIY) 6 6 6 4 4 4 - - -

Xiamen(XMN)  6 6 6 6 6 6 - - -
Fuzhou(FOC)  6 6 6 6 6 - - - -

Quanzhou(JJN)  6 6 6 6 6 6 - - -
Kunming(KMG)  6 - - - - - - - -
Hangzhou(HGH) 38 38 36 36 36 36 - - -

Harbin(HRB) 6 6 6 2 2 2 - - -
Sum 374 340 334 326 316 314 102 102 102

Japan  Tokyo(NRT) 8 6 6 6 6 6 6 6 6
Osaka(KIX) 6 8 8 8 8 8 8 8 8

Sum 14 14 14 14 14 14 14 14 14
Thailand Bangkok(BKK) 14 14 - - - - - - -
Taiwan Taipei(TPE) 8 8 - - - - 4 4 8
Philippi

nes Manila(MNL) - - - - - - 4 4 4
U.S.A. Saipan(SPN) - - - 4 4 - - - -

Grand Total 410 376 348 344 334 328 122 122 126

4) This data was written based on Korea Airport Corporation’s data regarding regular flights. (Non-regular flights such as charter 
flights are not included.) Actual flight operations can be changed by airlines.
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▮Yearly operation of direct flights to Jeju 

Country Destination 
(City)

no. of weekly flight 
March April May June

2015 2016 2017 2015 2016 2017 2015 2016 2017 2015 2016 2017

China

Beijing(PEK) 22 22 14 18 18 14 18 18 14 18 18 14
Pudong(PVG) 80 110 92 110 100 64 92 100 64 106 100 64

Hong Kong(HKG) 6 8 8 4 16 16 4 16 16 4 16 16
Gaungzhou(CAN) 4 4 4 - 4 - 4 4 - 4 4 -
Guiyang(CAN) - - - - 6 - - 6 - 6 6 -
Dalian(DLC)  8 4 4 8 4 - 8 4 - 8 4 -

Yangzhou(YTY)  - - 8 - - - - - - - - -
Shenyang(SHE) 4 4 12 4 4 8 4 4 8 4 4 8
Shenzhen(SZX) 4 4 8 4 4 - 4 4 - 4 4 -

Zhengzhou(CGO) 2 2 4 4 4 - 4 4 - 4 4 -
Changchun(CGQ) 12 12 4 12 8 - 12 8 - 12 8 -
Changsha(CSX) - 6 10 10 10 - 10 10 - 10 10 -
Chengdu(CTU)  - 6 - - 6 - 6 6 - 6 6 -

Chongging(CKG) 4 10 - - 12 - - 12 - - 12 -
Tianjin(TSN) 16 22 26 26 42 - 20 42 - 16 42 -
Ningbo(NGB) 12 12 18 12 8 - 12 8 - 12 8 -
Nantong(NTG) - - 8 - - - - - - - - -
Nanning(NNG) 4 6 6 6 6 - 6 6 - 6 6 -
Nanjing(NKG) 4 4 14 - 8 - - 8 - 4 8 -

Nanchang(NKG) - - 10 - - - - - - - - -
Wuhan(WUH) 6 6 4 - - - - - - - - -

Shijazhuang(SJW) - 8 6 - 8 - - 8 - - 8 -
Xian(XIY) 4 8 4 - 6 - 6 6 - 6 6 -

Xiamen(XMN)  6 6 6 6 6 - 6 6 - 6 6 -
Fuzhou(FOC)  6 6 - 6 6 - 6 6 - 6 6 -

Quanzhou(JJN)  - - 6 - - - - - - - - -
Kunming(KMG)  - 6 - - 6 - - 6 - - 6 -
Hangzhou(HGH) 16 28 36 - 28 - 18 28 - 12 28 -

Harbin(HRB) 10 6 2 6 6 - 6 6 - 6 6 -
Sum 230 310 314 236 326 102 246 326 102 260 326 102

Japan  Tokyo(NRT) 8 8 6 8 8 6 8 8 6 8 8 6
Osaka(KIX) 10 6 8 14 6 8 14 6 8 14 6 8

Sum 18 14 14 22 14 14 22 14 14 22 14 14
Thailand Bangkok(BKK) - 14 - - 14 - - 14 - - 14 -
Macao Macao - - - 4 - - 8 - - 4 - -
Taiwan Taipei(TPE) 4 8 - 8 8 4 8 8 4 4 8 8

Philippines Manila(MNL) - - - - - 2 - - 2 - - 2
U.S.A. Saipan(SPN) - - - - - - - - - - - -

Grand Total 252 346 328 270 362 122 284 362 122 290 362 126

Any unpermitted use or quotations of this report are restricted. For any inquiries please contact the Jeju Tourism 
Organization Tourism Research Center (064-740-6957, yc0293@ijto.or.kr).


